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Bally Tod

Worldwide Contact Information

Asia / Facific

Bally Hong kong Limited

14fF, Towear 2 Chena Hong Kong Gy
33 Canton Road, Tsimshatsui
¥owloon, Hong Fong

Ausirala
{for Australia, Mew Jealand)

Bally Austraha Pty Lid
44 Gibbens Strest
Camperdown NSW 2050
Ausiralia

Frande
{for France, Spain)

Bally France SAS

Siege Social

35, bouleward des Capucines
FS002 Pans

France

S SFrrsrs g

Telephone: #5852 2159 3111
52 2735 27

Fax

Flease contact the ofice handling the markel where you are located [see below)

Emial jehn g‘i__i.g"_l;lll‘:.‘ ch

Telephone: #5171 29 519 2433
+51 29 557 4001

Fax

Email: nsacco@bally.ch

E-mail: info_fi@bally ch

F-mail
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Adresse [* ] hittp: /e ballyswiss com

To hnd answers to some of our frequeantly-asked guestians, click
on the topic of interast. If you can't find the answer you need,
qo to customer service, for details of how to gat directly in touch

with us,

lerms of Use

Welcome to the Bally web site("Site"). Please note that the
shopping part of the Site s avalable anly for purchases that are

shipped to addressas m the United States,. Plaase review the

following basic terms that govern your use of and purchase of
products from our Site. Please note that your use of our Site
constitutes your agreement to follow and be bound by those
terms (the "Agreement'}.

We may from time to time change the Agreement in our sola

discretion. By using thas Site after any such change

yiau agres
ta camply with, and ba bound

oy, the Agreement as changad.

¥ Shop B Owr Stores ® Your Account ® ask Us
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Adresse | ] hitp://www ballyswiss, com »| POk | |2F A= >

for the screen 7

A. The most common cause of this problem is a different screes
resolution setting, which is usually found in the control panel,
ww'w bally, com is designed for 8000600 resclution {(the most
cormmon) or greatar, This situation occurs if your satting is at
E40:420 ar below

0. 15 the website ADL fnendly 7

A. Our website haas not been customized for AOL and may ook
‘squeazed’ If viewed in tha AOL environment, This problem is
cormectad if the site is viewad in either Intermeat Explorer or

Metscape Navigatos

International Conversion

3 this chart to convert to International sizes

Woman Men
US Sire UK Sica | Franch Sioe UE Sige UE Sice French Sioe

4 Lol 34,

¥ Shop B Owr Stores ® Your Account ® ask Us

&1 B Intarme



A} Bally - Microsoft Indernat Explorer fourni par AOL
Flchier Edition Affichage Favoris Quills

s Prgcgdente = = - 5 2] 2} | ‘QyRechercher [&jFavoris (PHistorque | - SH « |m] & 3
Adresse | ] hitp://www.ballyswiss.com ~| 0K ||TE E)ABE"

-

= M 4

P
:- + & Saibiait

A

Receive Info List of services:
&

=gn Up [0 receane g=mail :I.'-.'.|.=||CEF F0OUt our new

product offenngs

Hams

E-rmail ddrass (r@guirad )

B Dur Sharad B Vo Acoo

&1 hitps://wrww, ballys wiss. com/col-bin/ncommerce3/ExecMacro/bally/ac _receiveinio, d2w/reportTurl=ac Jogonstatus, d2w/repor B Inteme
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Bally Beginnings )
iranadogy For over 150 years, Bally has crafted shoes, acceszones and apparel that make the every-day extraordinany
Bally Posioning
Bally Today Founded in the Swiss hamiet of Schoenermserd in 1851 by Carl Franz Bally, the original family business was nbbon-

raking, but Carl decided to shift production to shoes following a trip to Paris whene he was seduced by a pair of
sublly decoraled slippers. Snapping up several for his wife, he retumed to Swilzerdand, called in local cobblers and

Coounlry Store List
AN L began pioneenng the fechniques of ealy shoe manufaciunng

mack
For over half a century, Bally was a fightly knit famidy-run operation. Ever innavatnee and interestad in shoe
technology, members of the Bally farmily travelled requlardy 1o shoe making faciliies in England and the Unded
Slates 1o study the latest advances in manufaciunng and distribution. This intemational approach spurred sales and
by 1864, Bally reached over one million Swiss francs in revenues. In 1892, Bally opened the doors of As first stome
on London® fashionable New Bond Street

In 1907, Bally becarme a publicly-held company with a majonty stake =till in famidy hands. In the 19508, operations
expanded to South Africa, Belgium and Rio de Janeiro, and a lannery opened in Buenos Adres, During this golden
era for the company, Bally salidified its place as the world® first true global luxwry brand

The company increased sales and expanded its intermational distribution throughout the 19708 , and in 1976,
handbags and other lealher goods were added to the product offering. These were to be the final years under family
rmanagement. [n 1977 for the first tirme moits history, Bally passed into non-family ownership, Wemer F. Hey, a
Swiss irvestor, purchased a majorty stake that he quickly sold nine months later to Oedikan-B?rle Halding, a
Swiss armaments manufacturer

Alhough volume and sales tempaorarily mcreased under OBH management, the brand was quickly diluted through
inappropnate hcensing agreements and improper distnbution, The Bally product Pover 125 years in the making Twas
compromised -]
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Bally Baginnings

1851

1892

1920

1930

1973

1976

1977

1914-

1951-

Hally 15 foundad m the Swiss hamlat of Schenward, Swilzerland by Cad Franz Bally, whose tamily owns
a ribbon factory. That yvear, Bally retums from 3 inip to Pans with & stash of handmade shoes Pa gift for his
wife, Soon after he develops the first mechanised shoe-manufaciunng technigue with the help of local
clobbers and builds a business on quality, innovation and siyle

Bally beging to expod to Sauth Amenca

Turmover reaches 1 millkion US Dollars

Bally employs agams 1o sell Bally products in Alexandria, Barcelona, Beinat, Brussels, Bucharest, Cairo,
Constantinople, Hamburg, Liskon, Madrid, Marseills, Sophie and Vienna

Latl Franz Bally hands over the business to his sons. They rename it CF. Bally Sons

The company expands durning the First Wodd War. In 1916, sales reach a record of 3.9 million pairs of
ghoes

The world depression affects Bally® shoe production
Boom years - Bally becomes a worldwide player. Mew production ses in Swizerland are establizhed
Bally expands into clothing, handbags and other leather accessonies

For the fiest time a nor-Bally family member, Wemer ¥, Rey, owns a majomy of the shares and becomes
Chairman of the Board and CEQ. Mine months later, Oerlikon-BPrle Holding Lid. acquires C.F. Bally Lid
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Bally Baginnings

Bally Today

[T )

Store List

Confact

1973
1978

e
b

1977

1928

2000

2001

2002

1951-

| S

EBoom vears - Bally becomes a worldwide player. New production sites in Switzerand are established
Blally expands into clothing, handbags and other leather accessones

For the first time a non-Bally family member, Wemer . Rey, ownz a majonty of the shares and becomes
Chairman of the Board and CED. Mine months later, Oerdikon-Bihde Holding Lid. acquires CF. Bally Lid

Eally opans ten new stores in China

Bally opens stores in Saudi Arabia, Lebanon, Turkey, Nepal, Brazil, Columbia, Estonia, China, Hong
Fong, Kuala Lurnpur, Japan and Australia

U3 bazed Texas Pacific Group (TPG) acquires Bally from Qerlikon—Bihrle Holding Lid
TPG names two execulies 10 sanior management team af Bally

- Gérald Mazzalova, CEQ and delegate of the Board

- Scott Fellows, Creative Director and Member of the Board

Bally launches new strategy fo reposition the company as a global uxury brand

Gérald Mazzalovo resigns as Bally CEO
Fadenco Minoli, Ducali Chamman, namad as intanm CED

Bally celebrates 150th anniversary

The Board of Bally Infernational AG announces thal Marco Franchini has been named CED and Chairman
of the Board
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Home

Hally Heginnings

Bally Chronal Bally crafis shoes, accessones and apparel that become everyday luxuries: a supple nappa moccasing, a fing gauge
Bally Posilioning cashmere wneck, a waxed calf carry-on. Qur idea: that daytime can be lved with the same infensity and exciternent
Bally Today az night. That chic can also be caswal, comfordable and endunng

Bally was founded in the Swnzs hamlet of Schinenwerd in 1851 by Cad Franz Bally

The onginal family business was making nbbons, bul Carl decided to shit production to shoes fallowing a tip {o
Pans where he was seduced by a pair of sublly decorated slippers. Snapping up several styles for his wife, he
refurned to Switzerland, called in local cobblers and began pioneenng the techniques of eardy shoe manufaciuring

|I'i'.l||'||r'-,- toire L st

Faoinks of Confact

From those beginnings, Bally developed its sesthetic: strong silhouettes rendered unigue by personal details, Spiral
edge bragueing, a brass boot closure, a blood red edge. Enhanced by bold color blecking, straight fram the Swiss
graphic tradition, the look 15 bold, bmelessly modem and abways appropnale

The style reszonated. By 1864, Bally had & turnover of mone than one million Swiss francs. By 1830, the company
was selling across Europe, the Middie East and the Americas, and by 1852, Bally was producing ower two million
pairs of shoes a year

The first truly global luxury goods company was bom

Detailing such as pizzicolto, invered seams, and whip-stitching and the Bally l-_Ji:h'llqu-_J shyle flax, in which the
upper is sewn, adisan-ike, onto the sole of the shoe have becorme Bally trademarks. On shoe siraps, at the tips,
hugging 1he throat of the last - unusual marks, perforations and inverded seams comprise a vifiual penmanship,
Bally's own “handwnling”. Juxiaposed with wibrant color, the look 12 graphic, chic, and very enduning

Signature products, such as the Scnbe and the Havana loafer have been pad of the Bally fanuly for decades - and

have passionate inlemational followings. The Scribe, the ultimate men's dress shoe, joined the Bally ling-up over

fity y@ars ago. The shos is named afer the Scribe Hotel in Pans (pronounced “scraeb”) whera Max Bally often

staved on busingss trios. The soohistication of the hotel. is chic clientele and the simosohene of easy lugury were =

= @ B2
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Homo Today, Bally adds comfort and ease ta the guatidian maze of heclic évents and hamed schedules. |E's the sling- :J
back pump with Adler stitchang that gets you through endless aiports all 1he way 1o a dinner party, the effordless

buttery suade jacket that's with you every season, the double-faced cashmers scarf that somehow goes with your

anlire wardrobe

Bally Baginnings
Bally Chronology
r5ilianing

The pieces that make the everyday extraordinary

County Store List Bally revealed is new store concepl in Bedin in Early spring 2001, The store reflects the new vision of Creative
Foints of Contact Director Scoll Fellows in collaboration with Australian architect Craig Bassam

Fellows and Bassam have joined three dimansions to create the Berin store: 3 spacious, solid oak box, & wersatila
senes of modular whide blocks, and a simple collaction of anginal fumduere. The reduced palette of cak, walnut,
orags, red lacquar and while simplify the space and strenglhen the matenals uged

Crafted by Swiss cabinetrakers, the Bedin store is entirely encased from ceiling to floor in oak. The wood adds
wharrmih, color and lexture to the emaronment. Fumilure pieces are fexible, allowing the space to project different
visual impact and content

Display blocks are finished in while lacquer and can be placed together in vanous shapes and dimension, The
blocks mghlight the product rather than the fumdure that contains 8. Product i1s showcased as in a gallery and can
be easily wiewed from all angles, precious and avalable

Furmiture elements are intended as indmdual pieces and can be used oulside of the store function. They are
diffarant family in character and matenal to the blocks. They complement the architecture of the space with human
warrnth: clean, funclional four-legged stools cared from blocks of walnut, bold, red lacquerad trays, hand finished
orass rails

Bally's two-story, 300 square meter Berin sfore location is located a1 219 Kurforstendamm and will camy The ful
range of men's and women's ready-to-wear and accessories

= | @ 283
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Texas Pacific Group, the private American equity fund, understanding the enomous potential in the Bally brand,
purchaged if from DBH in Moverber of 1923, A major corporate restructuring plan was mmediately underaken o
make the company leaner, faster, more efficient and most importanily, more responsme to changing customer
tastes and product preferences. On the retail front, management has invested in the most exciting of Bally's poinis
of zale and consolidated wholesale sccounts. Merchandising has recently been completaly restruciured and is now
al the centre of our organization, fully imegrated into the design and development process 20 that the collection
rheels CONSUMEr reguingments

Merchandising professionals oversee and program the entire product line, from number of models, to production
guaniifies, to timing-to-market, fo price points and all the steps in between. Today, merchandising is at the core of
ihe business

To increase bime to markel, meet target costs and improve overall product qualdy, management has estabhshead
crass functional groups to dweclly manage the entire value chain from concept to delvery, These teams wark with
sENI0r management to overses each slep, from collaction planning and design developmant, 1o manufacturing,
Ingistics and store merchandizing. Additionally new managemen! has begun to alter Bally's global supply chain
gtrategy, changing how the company oversees suppliers, procures all As leather raw matenials and handles its
logestics

Understanding thal creatmity 15 the key to a great luxury brand, TP has mwvested heawly in the best talent in the
industry. An intarmational design team, recruded from the world's leading luxury and fashion brands, has bean
assembled, and cnbical lunchions, such as imags management, mearchandising and marketing have been centralized
at the company™s new Caclano-based headquarders on Swilzerland's Lake Lugano, close to Milan

The creative team has completely revamped the company’s image and product offening. The naw team is reinstating
signature products, often debing into Bally’s nch archives for inspiration. The Havana loafer, designed over 25 years
ago, has recenily been revamped -with a softer shaped last - and remade in luxe matenals ke crocodile and natural ;|

= | @ 2E32
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Io imcreasa time o market, mael largel costs and imprave avarall product guality, managameanl has established -]
cross functional groups 1o directly manage the entire value cham from concept to delvery. These teams work wih

senior management 1o merses each step, from collection planning and design development, to manufaciuring,

logistics and store mernchandising. Additionally new management has begun to alter Bally’s global supply chain

gtrategy, changing how the company oversees suppliers, procures all is leather raw matenals and handles its

Bally To I'j.l:.l
logqestics

camry: Rt Lzt Understanding that cresindly 15 the key to 5 great luzury brand, TPG has mvested heavly in the best talent inthe

indusiry. An international design team, recruited from the world's leading luxury and fashion brands, has been
assembled, and critical functions, such as image management, merchandising and marketing have been centralized
at the company’s new Caslano-based headguarters on Switzerland's Lake Lugano, close 1o Milan

i Condact

The crealve feam has completely revamped the company's image and product offering. The new leam is reinstating
signature products, often dehing into Bally's nch archives for inspiration. The Havana loafer, designed over 25 years
aga, has recantly bean revamped -wilh a solter shaped lasl - and rermade in luke matanals ike crocadde and natural
python. A new icon for a new Bally. In Spaing 2000, Bally wwowed the fashion press at the presentation of its
Spring/Summer 2001 men's wear collactions, the first collection to be designed by the new leam

The iconic Bally "B” logo has been refined and applied to canvas travel bags, headscarves, and ather ready-to-wear
pieces, New logo hardware — locks, badges, toggles — have been incorporated into the accessones. The new Bally
iz rethinking everyihing, from store wandows to shopping bags — the creatve team has recently revamped the Bally
packaging systerm using the new corporate colors of camel, chocolate brown, snow white and a surpnse of red

Bally has adopted an innovalive communicalions sirategy to convey ils ninw identity 1o various constituencies,
focussing on constancy and clarty of message. A new advertising campaign has already been shot, showing a
fresh, rejuvenated brand, a brand that is connecting with new Bally fans and old fnends alike. Central to the
campalgn are (he guintessential Bally themeas, that chic can also be casual, comferdable and endunng. That day
can be Inved walh the same intensily as noghl

= | @ 2ES
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Australia
Austna

China

East Europe
France
Gemany
Hong Kong
Indonesia
Iraland

L E

Japian

Latin Amenca
Malayzia
Middla East
Metherlands
Morth Amenca
Fortugal
Singapore
Spain
Switzerland
Tardan
Thailand
United Kingdom
Duty Free Stores
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